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Energy Marketers of America Name Change Reflects Growing Portfolio of Liquid Fuels
Industry
This week, the Energy Marketers of America (EMA) announced a new era for the trade
association previously known as the Petroleum Marketers Association of America. The name
change is reflective of the group’s growing portfolio of affordable, efficient, and
environmentally friendly liquid fuels and other alternative energy sources that are helping to
reduce emissions while propelling Americans forward.
Liquid fuels have played a critical role in lowering emissions over the past half century, and
through innovation and technological advancement, they will continue to reduce emissions
further in the coming decades. Investments in cleaner liquid fuels helped reduce U.S. air
emissions by 73 percent from 1970 to 2016, even as total miles driven nearly tripled. Innovative
technologies will ensure liquid fuels are part of a lower-emission future for decades to come.
“Liquid fuels are and will continue to be a crucial driver of economic growth in this county and a
catalyst for affordable transportation,” EMA President Rob Underwood said. “EMA spans 47
states, our members own and operate 60,000 fuel stations across the country, and they supply
heating fuel to more than 5 million American homes and businesses. The small businesses they
represent provide thousands of jobs and help Americans get where they need to go as well as
keep them warm during the winter.”
While much progress has already been made, EMA believes that addressing improvements in
fuel efficiency and the carbon value of the fuel will yield significant gains for the environment.
Policies and funding to reduce carbon emissions should be spread over all carbon sources and
be applied to all fuels and energy sources equally. Research and funding for reductions in
carbon emissions associated with liquid fuels should be treated with the same urgency as
afforded to electrification, particularly since about 98 percent of vehicles sold in 2019 still rely
on liquid fuels. Additionally, EMA supports policies and programs which allows the oilheat
industry to provide more efficient and reliable heat and hot water to American consumers.
“Lawmakers should consider a technology neutral approach when it comes to promoting
policies that reduce emissions,” Underwood said. “The most cost-effective way to reduce

emissions from transportation is to support technologies that do so for the vast majority of
vehicles on the road.” Click here to view the new website.
EPA Issues Final Fuels Regulatory Program
This week, the EPA issued a final Fuels Regulatory Streamlining rulemaking which provides
significant revisions to the existing gasoline, diesel, and other fuels programs. These revisions
affect EMA member companies from the marketers through the refineries including
manufacturers and suppliers of ethanol and additives. The existing fuel regulations were an
amalgamation of separate programs implemented over the past 40 years resulting in over 1000
pages of complex, outdated and redundant regulations. The revisions delete expired provisions,
eliminate redundant provisions and remove unnecessary and out-of-dated provisions in the
existing 40 CFR Part 80 fuel quality regulations and replaces Part 80 with a new set of
regulations in 40 CFR Part 1090.
These changes are intended to streamline the fuels regulatory process and improve compliance
and reduce compliance costs, however, they do not reduce the compliance requirements of the
existing fuel standards. The final rule:
•
•
•
•
•

Removes outdated and duplicative gasoline and diesel fuel regulations and consolidates
regulations for EPA’s various fuel programs into a set of rules.
Simplifies the summertime RVP requirements by establishing a summer RVP per-gallon
cap of 7.4 psi across regions.
Reduces the need for recertification of winter gasoline by allowing all winter gasoline to
be used in RFG areas without recertification.
Consolidates the four existing fuel quality survey programs into a single national in-use
fuel quality survey.
Simplifies the downstream recertification of distillates, removal of outdated provisions
in the ULSD regulations and elimination of the prohibition against the presence of red
dye in motor vehicle diesel fuel and additional heating fuel requirements.

The final rule is effective January 2021. Overall, PMAA has expressed support for streaming the
fuels regulations and believes these changes will increase compliance with EPA fuel regulations
while significantly reducing the compliance burden they impose on small business energy
marketers. Click here to read PMAA’s comments from June 2020.
Additional information on the new rules will be provided in next week’s EMA Weekly Review.
CFTC Finalizes Position Limits Rule
Yesterday, the Commodity Futures Trading Commission (CFTC) issued its long-delayed position
limits rule mandated by the “Dodd-Frank Wall Street Reform Act” to curb excessive speculation
in energy and other commodities futures contracts by a 3 – 2 vote.

The final position limits rule applies to 25 physically settled and linked cash-settled futures
contracts, options on futures contracts, and “economically equivalent swaps.” Important to
energy marketers, federal spot month position limit levels are set at or below 25 percent of
estimated deliverable supply on the NYMEX Light Sweet Crude Oil (CL), NYMEX New York
Harbor ULSD Heating Oil (HO) and the NYMEX New York Harbor RBOB Gasoline (RB) contracts.
RB and HO front-month contracts will have a position limit of 2,000 contracts. The federal spot
month limit for the WTI contract features the following step-down limit: (1) 6,000 contracts as
of the close of trading three business days prior to the last trading day of the contract; (2) 5,000
contracts as of the close of trading two business days prior to the last trading day of the
contract; and (3) 4,000 contracts as of the close of trading one business day prior to the last
trading day of the contract.
In written comments earlier this year, EMA urged the CFTC to lower the stated spot-month limit
for energy futures and “economically equivalent” energy futures, options on futures, and swaps
to a level that is more consistent with existing federal spot month limits for legacy agriculture
contracts to prevent excessive speculation. Additionally, EMA urged the Commission to impose
position limits on non-spot months to energy futures contracts and “economically equivalent”
contracts. EMA also urged the CFTC to impose separate limits on passive traders (i.e., index
funds, exchange traded funds, and other similar vehicles that generally buy without regard to
price), and require that positions of passive long speculators who follow the same trading
strategy be aggregated for purposes of applying spot and non-spot month position limits.
Unfortunately, the final rule fell short in addressing those concerns to reduce excessive oil
speculation.
The final rule also expands the list of CFTC-defined bona fide hedge exemptions. It also creates
a new process for bona fide hedges that are not on the CFTC’s exemption list to be approved at
the exchange level with a 10-day period for the CFTC to review those decisions. Democratic
commissioners expressed concerns that the final rule is less sweeping than earlier versions and
would impact trading on the soonest-expiring contracts, leaving intact traders’ abilities to make
big wagers on longer-term contracts. It is also likely to allow for bigger maximum positions than
currently allowed in some physically settled futures contracts, and limits will likely be more
permissive than those now allowed by exchanges. Exchanges would be free to maintain their
current levels.
Excessive speculation helped contribute to the oil price run up in the mid-2000s only to see it
dramatically plunge within a six-month period from approximately $147 per barrel in July 2008
to a December 2008 low of $32 per barrel. It can be argued that excessive speculation helped
contribute to the recent dramatic drop in oil prices which sent the West Texas Intermediate
(WTI) contract into negative territory (-$37.63 in April 2020) for the first time.
COVID-19 Stimulus Package Agreement Unlikely Before November Election
If you were hoping for another round of COVID-19 relief, do not get your hopes up. That is
essentially what Treasury Secretary Steve Mnuchin said this week after he and Speaker of the

House Nancy Pelosi (D-CA) once again failed to reach a deal on a fourth COVID-19 relief bill.
After President Trump recently made concessions and agreed to a $1.8 trillion stimulus
package, a much larger package than they were originally insistent upon, Democratic leadership
felt some of the language was not sufficient and declined the offer.
Speaker Pelosi has made it clear that she would like a $2.2 trillion stimulus package at the very
least. Although the two parties remain far apart, both have said they are committed to
continuing negotiations on a deal that satisfies both sides.
Click here to read the story.
Highway Funding Measure Introduced in the House
Rep. Rodney Davis (R-IL) recently introduced the “Highway Relief Act,” which would allow the
Secretary of Transportation to fund up to 100% of federally-funded highway projects in Fiscal
Years (FY) 2021 and 2022, while waiving the state and local share of those projects.
In a statement, Rep. Davis said, “The COVID-19 pandemic has put great financial strain on state
government budgets, including state departments of transportation. My legislation will protect
and create new construction jobs and provide a much-needed cash infusion to ensure state
highway projects continue as planned. This is just one of many ways the federal government
can assist state DOTs.”
Rep. Davis says that the COVID-19 pandemic continues to negatively impact state
transportation budgets due to less motor fuel tax revenue and when state revenues are down,
the state’s ability to make their state match to federally funded projects could be jeopardized.
To help state transportation revenue, Rep. Davis argues that his bill would provide the U.S.
Secretary of Transportation discretionary authority to increase the federal cost share for
federal-aid highway projects to 100 percent, for FY 2021 and 2022.
Rep. Davis is working to include his bill in the pending COVID-19 relief stimulus bill.
Petroleum Marketers Attend PMAA’s Virtual Fall Conference
Thank You to Our Virtual Fall Meeting Partner Sponsors!
Last week, October 6-9, PMAA (now EMA) held its’ first, and highly successful, virtual
conference with strong attendance during the meetings.
Senator John Boozman (R-AR) spoke with the Board of Directors regarding current events and
engaged the Board in a conversation regarding President Trumps’ tweet about E15.
The Motor Fuels Committee heard an update on the diesel fuel study, the impact of
electrification of the motor vehicle industry, and the future of the RFS. The Heating Fuels
Committee heard from NORA and REG on transformation of the heating oil industry toward

renewable biofuels, as well as an update on regulatory issues and the positive changes in the
hours of service requirements. The Convenience Store Committee discussed reports on EMV;
Patriot Capital products and compliance with EMV; and a report from RJ Reynolds regarding
tobacco issues.
The five regions met separately to discuss issues relevant to their region and states and to
review the financial reports. All regions also heard a detailed presentation about the EMA
Master’s Program Powered by Meridian Associates. Details on the program to come!
The Southeast Region also discussed that on August 25th, EMA’s Florida Petroleum Marketers
Association Board Member, Maximo (Max) Alvarez, spoke during the first night of the 2020
Republican National Convention (RNC) in what is considered to be the most meaningful speech
during the event. The region and then the full Board approved a resolution commending Max
for his leadership and contributions to the petroleum marketing community.
The Board also approved the proposed PMAA name change to the Energy Marketers of America
(EMA). The name change is reflective of the growing portfolio of affordable, efficient, and
environmentally friendly liquid fuels and other alternative energy sources that are helping to
reduce emissions while propelling Americans forward. See the first article for the press release
on the name change.
Further, conference attendees discussed the record setting hurricane season, wildfires and the
ongoing response to COVID-19, and EMA’s disaster response initiatives. Reports on the Fuels
Institute, PMOCO and the Association Executives conference were also provided.
EMA wants to extend a huge THANK YOU to our Virtual Fall Meeting 2020 Partner Sponsors:
Federated Insurance, RAI Trade Marketing Services Company, Renewable Energy Group, Inc.,
Altria Group Distribution Company, The Spirit® Brand, Meridian Associates, Inc. and Patriot
Capital.
We appreciate the loyalty and generous support of our Corporate Partners and their
continuous commitment to the petroleum industry. For more information on our Partner
Programs, please contact Susan Isard.
PMAA looks forward to seeing everyone at our next conference and Day on the Hill at The
Mayflower Hotel May 12-14.
Federated Insurance Risk Management Academy Webinar
Cybercriminals are Going Phishing: Tuesday, October 20, 2020, 1:00 p.m. CT
Cybercriminals love a good tragedy, natural or otherwise, as a tool to scam people around the
world. With the COVID-19 pandemic in play, attackers have increased the attacks through email
phishing as they rely on heightened emotions and fear in their scams. The psychology used in
these attacks to bypass critical thinking is becoming more and more advanced. By leveraging

techniques like focus redirection and exploiting the way our brain filters can be tricked in to
perceiving a different reality, attackers are outpacing our best efforts to defend ourselves. We
do know that throwing money at a problem doesn’t make it go away. Social engineering
methods and the cyber criminals behind the attacks are furiously innovating, keeping IT
professionals off-guard.
In this webinar, we will look at the tools and tricks these attackers are using to spread malware,
steal credentials and infect organizations with ransomware. We will look at how we can defend
against these attacks as well.
What you will learn:
•
•
•

Perception vs. reality
Psychology behind the attacks
Identifying and developing defensive

Advanced registration is required for this one hour webinar.
For additional information or to discuss this in further detail, please contact your Federated
regional representative or EMA’s National Account Executive Jon Medo at 800.533.0472.
Federated is a EMA Corporate Platinum Partner.
EMA Corporate Platinum Partner Spotlight Featuring: Renewable Energy Group, Inc.
Biodiesel Withstands Economic Uncertainty of COVID-19
According to an August 18 article from the U.S. Energy Information Administration (EIA), "U.S.
biodiesel production has seen smaller reductions in recent months compared with other
transportation fuels," such as motor gasoline and ethanol.
Continued demand for biodiesel and Bioheat® certainly bodes well for these fuels’ prospects in
a green recovery. Furthermore, if a COVID-19 resurgence should occur in the Northeast states
this fall and winter, as many experts expect, the fuels’ ability to withstand pandemic-related
economic uncertainty will be welcomed by retailers and consumers across the region. An
increase in remote work should once again reinforce the demand for heating fuel. As we saw
this past spring, Bioheat will be there when needed most.
As REG CEO CJ Warner noted in her recent ABLC 2020 keynote, biodiesel’s economic resilience
and society’s increasing interest in emission reductions have created a "Right Place, Right Time"
scenario for industry stakeholders. Now is the time for biodiesel blenders and Bioheat fuel
dealers to capitalize on the momentum of the clean-energy movement.
For additional information about Renewable Energy Group, Inc., please visit or contact Steve
Klein. Renewable Energy Group is a EMA Corporate Platinum Partner.

EMA Corporate Gold Partner Spotlight Featuring: Sound Payments Petro Solutions
How a Retrofit Solution can Help Stations Easily Enable EMV at the Pump Webinar:
Wednesday, November 4, 2020 at 2:00pm ET
The recent EMV forecourt deadline
extension (to April 2021) gives a
little more time for stations that
need to upgrade pumps to support
EMV, but it will be here before we
know it. Now is the time to
evaluate options and make an
informed decision. Join us for our
upcoming webinar -- How a Semiintegrated, Retrofit Solution can
Easily and Cost-effectively Enable
EMV at the Pump—November 4 at
2:00 p.m. Eastern Time. Join us as we share installation examples, field case studies and how it
could be the solution for you.
A retrofit, semi-integrated payment solution is cost-effective and helps eliminate touch points
at the pump with contactless capabilities. The lower price is much more manageable for
stations even during this time.
Unable to attend the webinar or prefer a one-on-one to learn about retrofit solutions? We
would love to set up a call! Reach out here or call 844-319-5635. Stay connected with
us through social media and visit us here. Sound Payments is a EMA Corporate Gold Partner.
Federated Insurance Employment Practices Network HR Question of the Month
Pay Salaried Non-exempt Employee for Actual Hours Worked?
Federated Insurance’s HR Question of the Month focuses on employment-related practices
liability issues. This month’s question is: Pay Salaried Non-exempt Employee for Actual Hours
Worked? If a salaried non-exempt employee works more than 40 hours in a workweek, the
employer must pay overtime. If a salaried non-exempt employee works fewer than 40 hours in
a workweek, may an employer pay them based on their actual hours worked (e.g., 38 hours)? It
does not seem fair to the hourly employees if they are docked for working fewer than 40 hours
in a workweek and yet a salaried nonexempt employee would not be. Please click here to read
the response.
For additional information or to discuss this in further detail, please contact your Federated
regional representative or EMA’s National Account Executive Jon Medo at 800.533.0472.
Federated is a EMA Corporate Platinum Partner.
This article is for general information and risk prevention only and should not be considered

legal or other expert advice. The recommendations herein may help reduce, but are not
guaranteed to eliminate, any or all risk of loss. The information herein may be subject to, and is
not a substitute for, any laws or regulations that may apply. Qualified counsel should be sought
with questions specific to your circumstances. © 2020 Federated Mutual Insurance Company.

